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Presentation Outline
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■ Recap of Objectives and Plan
■ Final Deliverables
■ Questions
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Hello Again,

Meet the students who worked on the Fooddock Project! In picture order, our names are:

Jakub Pirog, Mackenzie Fox, Josh Stanavage, and Mitchell Lisowski.
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Where we 
started



Objectives

Icons

■ Needed 35 Icons 
Developed

Brand Mascot

■ Created a cute, 
fun, mascot that 
relates to 
farming

Social Media

■ Created posts 
for:

■ Instagram
■ Facebook
■ Pinterest
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Objectives

Video

■ Short video for homepage
■ Interviewing a farmer
■ Explaining Business Model
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Website

■ Critique their website
■ Fonts
■ Colors
■ Body Text
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Execution



Execution

Icons

Jakub and Joshua worked 
on this task. Jakub 
transitioned into setting up 
video shoots while Josh 
finished the other half.
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Execution 

Brand Mascot

● Mackenzie  continued with 
iterative design based on 
feedback from the 
FoodDock team.

● After deciding on a final 
mascot concept, she worked 
on posing the carrot for 
FoodDock to use later.
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Our Palette

10

New Palette
● Created palette from 

FoodDock 
Mock-ups/Demos 
shared with us

● Initialized Accents 
for icons/other 
creative



Execution

Social Media
● Mitchell worked on 

designing posts. 
● Clean content that 

compliments 
FoodDock’s 
aesthetic. 

● look at data from 
Fooddock and their 
competitors 

Video
● Jakub, Josh, and 

Mack  traveled to 
local farms to 
record the 
environment and 
speak with farmers 
to hear their 
stories. 

● Covid-19 
restrictions

Web Critique
● Provided feedback 

for the FoodDock 
team in regards to 
their website.

● Over Slack or 
during meetings
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Original Deliverable Dates...
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● Icons and Mascot finalized by mid October

● Handful Social Media posts made by then

● Shoot interview video in mid October

○ Have it done by November

● Work on second video from November to 

end of semester.

How’d we do?



Original Deliverable Dates
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● Icons and Mascot finalized by mid October

● Handful Social Media posts made by then
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end of semester.



Final Deliverable Dates
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All Project Deliverables will be submitted by 
Thursday, December 3rd to allow room for 
revisions and critiques.

Finalized Deliverables will be submitted Thursday, 
December 10th.

Assignments will be scheduled on a week to week 
basis to allow for flexibility in order for the student 
team to incorporate projects into their schedule 
when it works best for them.



     Final Deliverables
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Social Media
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Social Media
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Social Media

FoodDock’s Pinterest

https://www.pinterest.com/FoodDock_/_saved/
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 Final Mascot 
Implemented
By FoodDock’s 
Designer
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Icons
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Icons

M
O
R
E
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Icons

M
O
R
E
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Shoot #1: Shundahai 
Farm

https://www.youtube.com/watch?v=yGM4yu89YGE
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Shoot #2: 
Horse Listeners Farm Photos 
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And More!
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Final Website: Launched! 

https://fooddock.com/index


Thanks!
Any questions?

You can reach us at:

■ Jakub.pirog@uconn.edu
■ Joshua.stanavage@uconn.edu
■ Mitchell.lisowski@uconn.edu
■ Mackenzie.fox@uconn.edu
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